
New USU Logo- Questions and Answers

The rollout of the University’s new logo has raised a variety of questions. We hope these Qs and As will serve to answer such questions regarding the use of the new logo, the official University seal, banners, templates and business cards.  We will continue to post Qs and As we work towards full implementation of USU branding.
1.  Will letterhead be changing?

Letterhead will not be changing.  Letterhead is typically used for formal correspondences, memorandum and other official documents.  There are no plans to change the University’s letterhead, and all policies that currently apply to the use of letterhead should be followed.  

2.  What does the logo represent and how was this final design reached?

The official seal of the University was developed by the Institute of Heraldry.  The USU seal, as other seals, contains great symbolism, and seals are typically very detailed.  This makes reduction and use in various media difficult.  In addition, the continued use and misuse (for example, changing colors, eliminating design elements, etc.) of the seal diminishes its official stature.  The goal is to use the seal only in its original design.  Inclusion of the Motto (Learning to Care for Those in Harm’s Way) is acceptable, but it should be pointed out that the Motto is not an official part of the seal.
All elements of the new logo were taken from the seal and integrated shield.  The logo does not replace the seal, but instead stands as a simpler, modernized symbol which represents the University.  As such, the logo is not as intricate, and while all efforts to include meaning from the seal have been made, the logo is not intended to convey all aspects of the seal.
The new logo is a shield that has been broken into four quadrants- each 
representing one of the four branches of the military (quadrants have replaced the stars for a cleaner, more modernized look, but the meaning is left intact).  The colors of the logo (maroon, white, darker blue and light blue) represent the medical departments of the Army, Air Force and Navy and the DoD.  The combined caduceus and staff to represent the health professions.   The torch alludes to the health education and research missions of USU, as well as the “torch of learning”.  The inclusion of the Acronym USU ensures that the logo will always be branded to the university, making it easier to associate the logo with USU.  In addition, the new logo will most commonly be used in conjunction with the University name in prescribed typeface.
Six designs were ultimately conceived of and presented to various personnel and Alumni.  After narrowing the field to two, the President made the final selection, and a few more small changes were made in response to comments and concerns.  Great consideration to symbolism, and the evaluation of the use of logos by other major universities, went into the new logo.
3. When may I use the seal instead of the logo?

The University seal has been used in a variety of ways throughout the years.  During the course of its use, the colors have been changed intentionally and unintentionally and the individual elements (such as the shield) have been represented in a variety of ways.  It is now the intent that the University seal be used in an official capacity.  The creation of the new logo will enable the University to present the seal for ceremonial and formal purposes. Here are a few examples that illustrate how the Seal and Logo may be used:


Uses of the USU seal (as well as the military unit insignia- shield) will include:

· On official letterhead 

· During official ceremonies, (commencement, awards)

· On flags

· On official certificates

· Banners that may be used within mentioned ceremonies

· Other formal uses, to be detailed later


Uses of the proposed logo will include:

· In publications (brochures, tri-folds, presentations, marketing “stationary”)

· On USU business cards (without the use of the USU or DoD seals)

· On banners NOT used in ceremonies, etc. and other “durable goods” (signage)

· USU website

Other “marketing” materials and other uses such as cakes, to be detailed later 
4.  May I alter the logo, seal or business card?

The images and business cards are not intended to be changed.  For specific image or business card needs that are not met, please contact the Audio Visual Center.
5.  Who do I contact if I need the logo in a large or different format?

Please contact the USU Audio Visual Center for logo needs other than those available on the USU images and templates website.   
6.  When will new business cards be available?
Business cards play an important role in representing the University.  Efforts are currently underway to finalize the ordering process.  A survey has been published at  http://www.usuhs.mil/webmaster/buscardinput.html that will provide rough estimates of current business card use.  Once the process is established, an announcement will be made with ordering information.  Until that time, the USU Seal and Logo document “Ordering business cards” link currently points to business card specifications, located at the end of that same document.  It is estimated that the process to order business cards will be finalized before the end of the month.
7.  Who will be eligible to order business cards?

Business cards will be provided to USU community members who need such representation.  Departments, Centers and Programs will be responsible for deciding who need cards within their organization.  In addition, there are a number of students who represent the university in various capacities who may also be eligible to have cards made.
8.  What may be included on a business card?
Business cards should not be printed by individual departments or organizations, unless extenuating circumstances cannot be resolved.  
Business card specifications have been included in the Use of Seal and Logo document on page 7.  A few items require additional explanation.  

All business cards will include the logo and University name at the top.  The School of Medicine, Graduate School of Nursing, AFRRI, Office of the President and US Military Cancer Institute will include an additional line of text as part of this banner.
At the left, bottom column of the card, the first line may include a Department, Offices,  Center, or Program.  

At the right, bottom column, several fields will be made available to include phone or facsimile numbers.  The specification of such numbers will be left to the individual.  
9.  May we print our own business cards?
As business cards will be made available at no cost (or in some cases minimal cost), it is expected that there will be no need to print cards.
The approved font is Adobe Caslon Pro.  This is a licensed font and is not available for distribution.  In addition, the allowance of the separate printing of cards cannot ensure that colors and quality remain high.  By centralizing this process, the University can ensure that cards are printed in accordance with University business card specifications and represent the University appropriately.
If, for some reason, it is found that cards cannot be centrally provided to an organization within the university, special allowances should be made in writing through the Office of the Vice President for External Affairs.

10.  When should I start using the new business cards?
Many community members may have business cards already.  It is the intent that business cards will be phased in over time with the newer version, once the ordering process has been finalized.  An important goal is to increase the visibility of USU.  The consistent appearance of business cards is an essential component of establishing our “brand visibility”.
11.  I am a USU grad, and currently fulltime faculty here.  I am being promoted, and would like to use the new logo along with the Army seal on the cake that is part of the follow on reception.  Is this permissible?

Yes, in the case of cakes an exception may be made: the evidence should be eaten.
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